GERMAN VILLAGE SOCIETY
BOARD OF TRUSTEES
MINUTES OF THE MEETING OF
March 12, 2019
Present: John Barr, Brittany Gibson, Jim Penikas, Kurt Miller, Josh Miller, Joshua Zimmerman,
Nelson Genshaft, Marie Logothetis, Terri Dalenta, Susan Sutherland, Robin
Strohm
Staff and guests: Heather Whaling, Geben Communication president; Yohannan Terrell, Warhol
& WALL ST. CEO; Delilah Lopez, German Village Society executive director; Nancy Kotting,
GVS Historic Preservation Advocate; Natalia Roca, GVS member

The meeting was called to order at 5:59 p.m. by President Joshua Zimmerman.

Public Participation
President Joshua Zimmerman asked Delilah Lopez to introduce the background on a GVS communication plan as well as introduce our first guest. Delilah explained that, through her discussions with board members, GVS members and others in Columbus as well as at the direction of
Joshua, it’s clear that the organization has a need for an updated branding and communication
plan. After meeting with many firms that can help with everything from surveying to strategy to
branding and vides, Geben Communication and Warhol & WALL ST.’s proposals rose to the top
in both how they’d fit with what we need and how the costs would fit with our budget. Delilah introduced Heather Whaling, president and founder of Geben. Heather explained that she lives in
German Village and started the business from her home nine years ago. Geben specializes in
looking at audience strategies and improving communications as a whole. For GVS, they propose a wide-reaching discovery session - including 10 sit-down sessions and an email survey followed by the firm’s own audit of everything GVS puts out into the public. They’d first deliver
insights from these surveys and audits, then create a messaging framework by both broad and
specific audiences, as well as sample language. In most instances, this work could be completed in six to 12 weeks.
Natalia Roca asked from the audience whether this is work is more focused on communications
or branding. Heather explained that it would be more of a communications strategy effort that
will touch on branding. The board members thanked Heather for attending.
Joshua welcomed Nancy Kotting to the meeting and explained that he’s asked her to attend the
beginning of each board meetings to share both high-level as well as pressing historic preservation updates directly with the board. Nancy started by asking board members why GVS was
founded. A few answers were suggested, and Nancy summarized that social, economic and
generally proactive advocacy were behind the initial creation of GVS 59 years ago, given the
devastated condition of the neighborhood. Now, it’s considered the premier historic district in
Ohio. She added that historic preservation advocacy is at the core of the Society’s mission,
given that seemingly minor decisions by Commission add up. She clarified that historic district
commissions - in this case, the German Village Commission, which is made up of city-appointed
commissioners - interpret guidelines. In the past, the Society was called on to help write those

guidelines, and has recently offered to help rewrite them. Nancy explained that advocacy in
German Village often takes two forms: reactive and proactive. Reactive advocacy often
emerges in the form of community-wide efforts in response to threats. Proactive advocacy takes
place when GVS staff and volunteers develop things like educational programs and reach out to
stakeholders like City Council members and state representatives. When asked for suggestions,
Nelson Genshaft requested that next month’s update from Nancy focus around sidewalks.
Returning to the communications plan and strategy, Delilah introduced Yohannan Terrell, Warhol & WALL ST.’s CEO. Yohannan explained that his firm started about seven years ago and
specializes in understanding audiences and has worked with other neighborhoods and other
projects with a historic mindset before. His proposal for GVS is to start with the info gathered
about our members and audience and create a branding package - logo, taglines, slogans, a
Haus und Garten Tour video - that can, in many cases, be used for decades. The Warhol team
has experience working on projects in combination with Geben, and Yohannan estimated that
all of their resources would be available a few months after they begin the work. Joshua
thanked Yohannan for sharing this info at the meeting.
Board members discussed the communication proposals. Joshua explained that he thinks the
time is right to get our communication plan since he’s heard a lot of feedback from neighbors
that it’s time to take a look at our communications plan. He added that if there were to be a motion, he would abstain from voting on it since Heather is someone he’s known for a long time but added that in interviewing multiple firms, he thinks they’re a great fit for the work. John Barr
added that it would make sense to pay for this work out of the Good of the Neighborhood fund,
which is an unrestricted account that holds any revenue remaining at the end of each year. Its
current balance is $132,000. Looking at the proposals, board members totaled the two firm’s
contracts to $28,000 and that those costs are fixed - as in, they won’t increase unless we adjust
the scope.
MOTION: to hire the firms of Warhol & WALL ST. and Geben Communication, with the
budget not to exceed $28,000 and to be drawn from The Good of the Neighborhood Fund.
[Penikas, Dalenta]
Motion approved, with Joshua abstaining.

Reports of the Officers
In his President’s Report, Joshua shared that he, Delilah and Nancy recently met with City of
Columbus officials to discuss the GV Urban Infrastructure Recovery Fund (UIRF) funding status.
They were informed that the City would be funding enhancements to Livingston Avenue, from
Pearl Street to Grant Avenue, using $449,612 in German Village UIRF dollars. This is the total
amount remaining of the $1,056,665 originally allocated to German Village in the 5-year URIF
funding cycle that ends December 2019.
The City of Columbus waived its own policy requirement that the Board of Trustees vote to
approve and sign off on every allocation, which hasn't happened in this case. The city is
applying a portion of this funding to sidewalk enhancements, including the installation of brick
sidewalks on privately owned parcels. This is in direct conflict with its own UIRF policy. It also
runs counter to GVS’ intention to use UIRF monies only on project that benefit the public, and
the cost of sidewalk repairs legally fall to the property owners. Joshua added that the staff and

all board members he’s spoken with were hoping for brick sidewalks and sandstone curbs along
at least the south side of Livingston, they oppose the work being funded this way.
Delilah added that in their meeting, she stressed to the city officials that we have a responsibility
to our stakeholders to communicate transparently about things like this, which is made difficult
by the fact that we’ve gotten conflicting information about policies and processes. She added
that staff members and advocacy-pillar volunteers will continue to stay close to the city about
this and push for clarity.
She reminded board members that GVS benefits from so many passionate and alert members
who notify staff and board members about things like city or utility projects that don’t comply
with our neighborhood’s historic fabric. Recently, for example, a neighbor noticed a curb being
installed by the city at Jackson and Sixth streets was in violation and contacted the GVS office.
Nancy got a quick answer from the city, which put the project on hold pending further discussion.
Nelson asked how board members should answer neighbors who think they should also get a
brick sidewalk installed by the city at no cost, like those on Livingston; Delilah said all questions
about the project should be directed to Michael Liggett at 614.645.7861
or MTLiggett@columbus.gov.
Joshua introduced the schedule for new, quarterly board “mixers” as a way to get to know more
members and other neighbors, adding that it’s something we’ve been wanting to put on for a
while: April 7 from 2-4 p.m. at the Meeting Haus; July 30 from 5-9 p.m. at The Kitchen; and Nov.
17 from 2-4 p.m. at the Meeting Haus, with an additional mixer to be scheduled in September.
He asked board members to save the date and to incite anyone and everyone to plan to attend.
Finally, Joshua explained that with the work of the GreenSpot Committee completed, no potential chairs having stepped up in the past few months and the city-related filings able to be handled by GVS staff, it made sense to deem the committee officially dissolved. However, especially since sustainability has already been identified by the Historic Preservation Committee as
a focus going forward, Joshua expressed the added need for them to keep their sights on this
effort. Joshua thanked the GreenSpot Committee chairs and members for getting this important
component started.
Jim Penikas had no Vice President’s Report.
Secretary Brittany Gibson presented the minutes of the February 12, 2019, meeting.
MOTION: To approve the minutes of the February 12, 2019, GVS board meeting. [Gibson, Dalenta]
Motion approved.
In his Treasurer’s Report, John shared that the budget looks to be behind on about $20,000 in
revenue and about $40,000 behind in sending out invoices to vendors, so once that income is
processed, everything should be balanced.

Committee Reports

Joshua noted that the Committees had submitted their reports in the board packet and asked if
there were any Committee activities with additional updates requiring board discussion or approval.
Chelsey Craig, GVS business relations & events manager, and Jeff Lowe, German Village Business Community chair, shared an Art Crawl update. Chelsey explained that Art Crawl has
evolved and grown from a biennial neighborhood event to an annual one hosted by and for the
German Village Business Community. Since the conclusion of last year’s event, the planning
committee has transitioned to a new chair, Jessica Jones, who’s excited about the event. The
planning committee has since decided not to host a 2019 event and to use the year off to adapt
and grow Art Crawl as well as allow its new leader to get up to speed. Jeff explained that he and
his husband, Greg Gamier, were glad to have been longtime Art Crawl chairs but that they
agree with the decision. He explained that without the planned Art Crawl income, GVBC’s
budget is projected to see a deficit of $3,100, but he expects that will be easily made up before
the end of the year. Chelsey added that in their initial meetings with key sponsors, the response
has been a mixture of disappointment as well as excitement that it can be even better. Chelsey,
Greg and Jeff will continue to notify homeowners along the event “route” as well as artists and
volunteers.

Staff Reports

Delilah Lopez shared that the Development Committee goal-setting discussion that was on the
agenda will instead be addressed at April’s board meeting.
She reviewed the latest with the apartment project (Cedar Square) proposed for Livingston Avenue, which most recently was in front of the German Village Commission for a conceptual review. Several aspects of the concept don’t meet the German Village guidelines, which Nancy
spoke about in her public testimony at the Commission meeting - as did about a dozen neighbors, many of whom reached out to Society staff and volunteers in advance of the Commission
meeting and used the Meeting Haus to meet up and discuss their gameplan. Delilah emphasized that, as always, the Society’s position isn’t anti-development but is pro-guidelines. Delilah
said that it seemed the Commissioners wouldn’t be ready to approve the development if it were
before them for a vote and that they mentioned multiple components that “miss the mark.” Delilah said we look forward to having a development there that does fit with our historic fabric and
integrity and thanked GVS members and other neighbors for writing letters to the Commission
and speaking at the meeting, since we know this does make a difference. Jim said he was in attendance at the GVC meeting and is interested to see if the developer will come back next
month since the commissioners gave them so much pushback. Delilah added that while it isn’t
the Historic Preservation Advocate’s role to approach developers, they can reach out to her for
recommendations and guidance; this particular group has not. Robin Strohm, chair of the Historic Preservation Committee, asked if the developer talked at all about going around the GVC
process by approaching the Board of Zoning Adjustment or some other city entity; Delilah said
that didn’t come up, but that GVS staff, board members and community members should reach
out and/or monitor the agenda of City Council and other avenues. Robin added that she was
glad so many people were there.

Delilah shared that as work progresses on GVS’s strategic plan for 2020, she’s now in need of
board members to volunteer to help during community-input workshops. She’ll soon be meeting
again with Cheryl Lebens, a volunteer from the neighborhood who has extensive professional
experience with strategic plans, to think about how the community workshops will work. Delilah
added that a focus on the strategic plan will be a portion of almost every board meeting for the
rest of 2019, in addition to several mini-retreats planned. Several board members agreed to volunteer for the workshops. Delilah also polled the group as to which groups would be most important for us to survey. Many suggestions were discussed, including committee chairs and their
members, new (past five years) members, regular package-pickup-service users, repeat Haus
Und Garten Tour haus captains, landlords, GVBC members and more. The intention is to reach
out to both members and non-members and to gather information via in-person conversations
and digital surveys.

Old/New Business
New business: none.
Volunteer highlights: Delilah thanked Mary Wilson for helping GVS staff members examine the
electronic filing system currently in use, including DropBox — not all of which is matching staff’s
needs. Mary then took a look at possible replacement options and suggested a few to Delilah,
which she ran by GVS’s tech provider. As a result of all this, the staff will be switching this
spring to using G Suite, which is free for nonprofits and offers unlimited space. Delilah and the
board thanked Mary for her time spent helping find an improved solution for this very key aspect
of daily life at the Meeting Haus. Delilah added that when this transition takes place, the staff
could use the assistance of additional volunteers who are familiar with both GVS and electronic
filing systems.
Safety: none.

Having wrapped up the agenda, Joshua suggested the board end the meeting at 7:19 p.m.
MOTION: Adjourn the March 12, 2018, meeting of the German Village Board of Trustees. [Zimmerman, Penikas]
Motion approved.

Respectfully submitted,
Brittany Gibson, Secretary
Attest: Joshua Zimmerman, President
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We’re grateful you’re
considering us as your partner.

Delilah & Joshua
The Geben Communication team is grateful you’re considering us as your
partner. The opportunity to help you usher in a new era for the German Village
Society is a responsibility we take very seriously. We’ll approach this opportunity
with thoughtful intention that is aligned with your organizational objectives. That’s
because data drives us.
Geben was created with curiosity at our core, approaching every challenge with
an eye for insights that will accelerate progress and enhance your
communication strategy. When you partner with Geben, your objectives
become ours. So when you ask 'how do we freshen our messaging and
communication?’ we dig in to find out and deliver a plan that goes beyond just
words and posts. We look at the metrics that matter to what you’re trying to
achieve and use that information to inform how we approach your strategy and
execution.
With a team of 26, we’re flexible and fast—ready to spring into action and deliver
results. Geben knows that for the German Village Society to be relevant to the
next generation of German Villagers, you need to stay ahead of trends and
communicate effectively. You aspire to uncover the insights to help you work
smarter, not necessarily harder. That’s what Geben does.
We want to be your partner. We’ll ask questions, parse data, and unlock insights
to provide the foundation for creative, new strategies that solve problems,
accelerate progress and help the German Village Society continue its impact.
Warmly,
Heather Whaling

You aspire to communicate
smarter and differently.
That’s what Geben does.

+
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DATA
DRIVES
US
As much as you’d like to have a dedicated person to sift through data
and provide communication recommendations, that’s just not feasible
for most organizations. Geben can help!
We interview stakeholders, mine social conversations, conduct research,
and review a plethora of internal and external data points -- zooming in
on actionable insights that will improve communication strategies and
overall performance.

At Geben, we know success is strategic.
The metrics that matter are the ones that
drive you toward your objectives.
It’s about the impact.

+
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DATA DRIVES US

WE PLAY IN THE GRAY.
We’re sitting on too much data for strategies to be based on hunches. So when it comes to
communication counsel and business counsel, Geben blurs the lines. Before we make any
recommendations, we interview stakeholders, mine social conversations, conduct research
and review countless internal data points—zooming in on actionable insights that will improve
performance. We analyze communications through your business strategy lens, using our
tools and expertise to help you accomplish your goals.

WE ARE COMMUNICATION TECHNOLOGISTS.
To be an effective communicator, you need to be a savvy technologist. Period. Because, no
matter how captivating your message is, if it isn’t delivered on the right stage, at the right time, it
doesn’t matter. At Geben, we stay ahead of the curve and harness the latest advancements in
technology to identify the most impactful stage for our clients, from messaging to social media.

WE NEVER STOP MEASURING.
At Geben, measurement is the beginning of every strategy. And that never stops. Because
communication plans are living, breathing documents. They’re constantly evolving. Some
communication firms measure efforts after, but we mine data from the start, using that insight to
inform strategy. If it matters, it should be measured regularly and consistently.

LAUNCH
CAMPAIGNS WITH
CONFIDENCE
UNDERSTAND
AUDIENCE
MINDSETS

DETERMINE THE
RIGHT METRICS
TO MEASURE

DATA is at
the center
of all we do

DIAGNOSE
DISCONNECTS

UNCOVER
OPPORTUNITIES
AND TRENDS
DETERMINE
WHITE SPACE
OPPORTUNITIES

+
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GEBEN
GETS YOU
Because curiosity is at our core, we ask the right questions to help
tackle your challenges and inform communication strategies. And
you know you need a partner who can deliver the insights that will
shape communication going forward.

Geben gets you.
And we know how to get you there.

+
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GEBEN GETS YOU.

TOGETHER, WE’LL GET RESULTS.
Our boutique style of service allows us to become an extension of your
team, pivoting and flexing as needed to fit your style. Here’s how we do it.

DELIVERING PEACE OF MIND.
With a singular point of contact and access to the whole Geben team, the right people are
always around the table. We’re in the trenches with you, by your side with every success and
every challenge. From messaging to social media, we’ve got you.

MATCHING YOUR PACE.
Our people and processes are flexible and fast. We know we have to hit the ground running to
deliver results quickly and demonstrate impact. When innovating in the moment is required, and
response time in minutes is critical, we’re on it.

PRACTICING OUR KEYSTONE HABIT.
We understand that things change. But our guiding principle is that no client ever leaves Geben
unhappy. This philosophy drives us every day, in every client interaction. And it comes down to
three simple beliefs.

WE BELIEVE IN
OPEN, HONEST,
TRANSPARENT

COMMUNICATION

+

ABOVE-AND-BEYOND

VALUE

YOUR

BUSINESS
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HERE’S
HOW WE’LL
DO IT

We don’t wait for opportunities,
we discover them.

+
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HOW WE’LL DO IT

DATA-DRIVEN INSIGHTS + MESSAGING PLATFORM
IDENTIFYING & DEFINING GOALS. Geben will lead a Discovery Session to define goals and
dissect the organizational mission. This session will go deep on GVS focus areas, and current
and aspirational awareness with and engagement with the community.
STAKEHOLDER INTERVIEWS. Geben will conduct up to 10 interviews and/or small group sessions
(lasting no longer than one hour each) to gather perspective from the community, staff and
board members, partners and event sponsors, and other stakeholders as identified.
MEMBER SURVEY. Geben will develop a 5 - 10 question survey to be distributed electronically to
validate and gather further input from stakeholders not involved in the interviews.
COMMUNICATION AUDIT. Our team of communication strategists will then analyze GVS’
communication assets. We’ll comb through messaging, positioning, and performance of the
content and initiatives to uncover actionable insights. This includes…
•

Website: Assess the performance of the web presence, how people find the site, where
they navigate, most popular content, etc.

•

Email: Review the performance of email communications over the past year.

•

Social channels: Identify, gather and analyze data from conversations on social media
regarding German Village and the GVS.

•

Other media: Understand how your marketing efforts are resonating with your target
audience to optimize your campaigns.

INSTINCTS TO INTELLIGENCE REPORT. The focus of our report is actionable insights. We will
summarize the findings of our analyses to provide final conclusions and recommendations to
inform positioning, messaging, and overarching marketing/PR/social media strategies.
MESSAGING PLATFORM. Leveraging findings from the Report, Geben will develop a messaging
platform to guide branding and communication efforts. The messaging platform will include
overarching organizational messaging as well as audience-specific messaging (e.g., donors,
community members, partners, etc.). Geben will crystallize talking points to make them clear,
memorable and relevant to key audiences. We will also include some sample verbiage to
illustrate how the messaging can be applied to emails, website copy, social media, etc.
AGENCY FEE: The value of this package is $20,000. Geben will be providing a 10% nonprofit
discount ($2,000) and proposes a $5,000 sponsorship trade for a GVS premier event.
As a result, the total out-of-pocket cost for this project is $13,000.
*Geben’s will partner with Warhol & WALL St to ensure a smooth transition of final conclusions
and recommendations to inform the social strategy and execution for GVS.

+
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OUR SERVICES
STAND OUT
With proven expertise in all areas of communication, Geben offers
robust capabilities across PR, social media and data & insights.

PUBLIC
RELATIONS

SOCIAL
MEDIA

DATA &
INSIGHTS

o

Message development

o

Social media strategy

o

Measurement framework

o

Campaign planning

o

o

Impact reporting

o

Communication
& PR strategy

Online community
management

o

Audience analysis

o

Media relations

o

Social listening

o

Data storytelling

o

Analyst relations

o

Paid social media
management

o

White space mapping

o

Influencer relations
& engagement

o

Trend analysis
& discovery

o

Crisis communication

o

Data collection
process auditing

o

Event management

o

Communication audits

o

Content strategy
& development

o

Media/spokesperson
training

+

o

Skills & bots
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YOU’RE
IN GOOD
COMPANY
Geben partners with everything from promising startups to established,
national Fortune 50 companies. Regardless of size or industry, all of our
clients seek a partner with an innovative mindset who can help them
think differently about communication. Here’s what clients have to say
about Geben.

“

Geben’s Insights gave us the tools not just to survive … but to THRIVE!
The Insight program is probably the most beneficial thing we’ve ever
done as an organization.

+

- DAVID BROWN, EXECUTIVE DIRECTOR, THE HARMONY PROJECT
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SO WHY
GEBEN?
We know you have many choices when it comes to selecting a
communication partner. We also know our approach and mindset
are unique, so we’re confident we can deliver measurable impact.

But partnering with Geben is about
much more than the road to results;
it’s also about the people you’re
getting there with.

Combining hustle
and strategy,
we are problem solvers.

+
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WHY GEBEN?

OUR HOUSE RULES ARE EVERYTHING
The guiding philosophies that shape how we approach our work, interact
with clients and support each other are crystal clear and non-negotiable.

EMBRACE THE CRAZY.
Instead of stressing about it, stay nimble and enjoy the opportunity.

NO JERKS ALLOWED.
There are too many opportunities and too many amazing people to waste time
working with those who don’t follow The Golden Rule.

CELEBRATE SUCCESSES.
Whether it’s a big win or a small moral victory, celebrate it.

DO WELL BY DOING GOOD.
Whether it’s through volunteering or donating dollars, give back.

DESIGN YOUR DAY.
We work when and where it’s productive, so we’re responsive and creative when clients need us.

PLAN SMART. IMPLEMENT SMARTER.
Define what success looks like, then sync up the day-to-day with big-picture goals.

OWN IT. EVEN IF YOU DON’T OWN IT.
Take pride, ownership and responsibility in everything you touch.

CONNECTING IS OUR COMPETITIVE EDGE.
Build committed partnerships and connect dots, people and opportunities.

TEAMWORK MAKES THE DREAM WORK.
Through collaboration, we deliver better results.

INNOVATE BEST PRACTICES.
The way it’s been done doesn’t have to be the way we do it.

+
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THANK
YOU
Month XX, 2018

We’re grateful you’re
considering us as your partner.

GERMAN VILLAGE
SOCIETY PROJECT
WARHOL & WALL ST. BUDGET
MARCH 12, 2019

Yohannan Terrell
yterrell@warholandwallst.com
614.383.8434 ext. 709
30 Eden Alley STE 103
Columbus, OH, 43215

OUR
PROCESS

Warhol & WALL ST. creates disruptive branding campaigns that
help our clients cut through the clutter and be heard. We strive
for creative that makes people stop and say...WHOA and results
that make our clients stop and say...WOW!

Learn how we deliver the C.R.E.A.T.I.V.E. Treatment. >>

Warhol & WALL ST. // Capabilities Deck

O U R

MISSIO N

WE DELIVER AUTHENTIC
& MEANINGFUL MARKETING
EXPERIENCES, INSPIRED BY
PEOPLE, DRIVEN BY CULTURE.

Warhol & WALL ST. // Capabilities Deck

W HAT

W E

D O

WARHOL & WALL ST.
USES STRATEGY, ART, AND
EXPERIENCE TO CREATE
STRONGER RELATIONSHIPS
BETWEEN OUR CLIENTS AND
THEIR CUSTOMERS.
Warhol & WALL ST. // Capabilities Deck

O P E

C R E A T I V E

Creative & Branding

U T H E N I C

E N G A G E M E N T

Video & Content Creation

E A N I N G F U L

E X P E R I E N C E S

Experiential/Community

E W

&

I N N O V A T I V E

Consulting

I D E A S
Warhol & WALL ST. // Capabilities Deck

The C.R.E.A.T.I.V.E. Treatment

C ANVAS

R ESEARCH

E NGAGE

A CTION

T EST

I MPLEMENT

VALUE

E VALUATE

We don’t fly blind.
We gather insights,
input and information
to steer your campaign.

The all-important callto-action. We create one
for you that’s strategic,
impactful and stunning.

We dig deep to find your place
in the market. Once we know
your audience, we set your
brand apart from the rest.

We take your campaign
for a test drive to make
sure it resonates well with
your target audience.

We use analytics to track
your users and monitor
your brand activity to
identify what works.

We handpick a team of
strategists and creatives
dedicated to growing your brand
awareness and engagement.

We cross our T’s and
dot our I’s before your
brand launch to ensure a
flawless introduction.

After a campaign, we
comb through the data to
understand exactly how
we achieved your goals.
Warhol & WALL ST. // Capabilities Deck

O U R

C L IE N TS

Warhol & WALL ST. // Capabilities Deck

OUR
TEAM

Warhol & WALL ST. is passionate about our Creatives, our
Clients and our Process by which we deliver results. We love
the innovative environment we have cultivated to spur our ideas
and we love using our C.R.E.A.T.I.V.E treatment to help clients
achieve business results.

Warhol & WALL ST. // Capabilities Deck

YOHANNAN TERRELL
C E O

Yohannan is an award-winning marketing professional with over
15 years of progressive experience in all aspects of successful traditional
marketing, non-traditional marketing, digital marketing, and multi-media.
He excels in developing and implementing impactful campaigns and
strategies built for success. He is also accomplished in team building,
project management, and collaborating effectively with stakeholders,
vendors and clients.

CHRISTOPHER JONES
C O O

Chris has over 9 years experience in multi-media, social media, ideation,
research, and traditional marketing in nonprofit and corporate sectors.
His experience as a copyrighter, digital specialist, market researcher,
project manager, and cultural researcher gives him a great balance
between managing creativity and workflow. His ability to effectively
manage personalities has allowed him to cultivate teams that have
produced extraordinary marketing products and services that
remained in-budget, on-time and within scope.

Warhol & WALL ST. // Capabilities Deck

ELSPETH PAIGE-SACK
M A R K E T I N G

M A N A G E R

Elle, as her friends call her, is an award-winning marketing professional
with more than a decade of successes. Elle is a passionate, resourceful,
and data driven professional who is versed in traditional advertising and
marketing mediums with a keen eye on new media. She has the proven
ability in leading diverse and high profile cross-functional teams in
solutions, strategic planning and executing against business development
plans. Her entrepreneurial spirit, energetic nature and data-driven
mentality make her a natural leader.

Warhol & WALL ST. // Capabilities Deck

THE GOAL
To provide a comprehensive plan that gives the German Village Society a
clear vision, strategy, and tactics to develop, implement, and promote a
new brand. We strive to provide this historic community with a brand that
represents the essence of German Village bridging its rich history with its
current impact.

Warhol & WALL ST. // Capabilities Deck

ESTIMATE
BRAND ASSETS - 3 LOGO CONCEPTS, 1 LOGO MARK, MESSAGING, COLLATERAL
40 hours @ 125/hr rate = 5,000
COMMUNICATIONS STRATEGY - SOCIAL, OUT OF HOME, MERCHANDISE,
EVENTS, PR, CONTENT
40 hours @ 125/hr rate = 5,000
VIDEO FOR HAUS UND GARTEN TOUR - 6,000
2 Shooters, 1 Full Day Shoot, Editing (20% Discount) = 5,000

SUB TOTAL - 16,000 | WITH DISCOUNTS 15,000

Warhol & WALL ST. // Capabilities Deck

TIME TO CUT THROUGH THE CLUTTER AND

BE HEARD!
Thanks for your time!

GERMAN VILLAGE SOCIETY
TREASURER’S REPORT
MARCH 12, 2019 BOARD MEETING
FINANCIAL STATEMENT HIGHLIGHTS FEBRUARY 2019
CASH BALANCES AS OF FEBRUARY 28, 2019:
OPERATIONS: CHECKING $ 22,876
CONTINGENCY $ 88,524

DESIGNATED FUNDS: TOTAL $ 385,855
SIGNIFICANT BALANCES: GERMAN VILLAGE BUSINESS COMMUNITY $ 75,436
FUND FOR HISTORIC PRESERVATION $ 120,725
FRIENDS OF SCHILLER $ 26,383
FOR THE GOOD OF THE NEIGHBORHOOD $ 132,180
INVESTMENTS: TOTAL $ 666,086
BRENT WARNER MAINTENANCE FUND $ 195,663
MEETING HOUSE REPLACEMENT RESERVE $ 228,072
ALBERTA STEVENS HUNTINGTON GARDEN FUND $ 242,351
OPERATING BUDGET HIGHLIGHTS (CASH BASIS):
TOTAL REVENUE TO DATE $86,332 VS BUDGET OF $107,351 (EXCLUDING $50,000 OF IN-KIND
DONATIONS WHICH ARE NON CASH) DIFFERENCES PRIMARILY SLATE REVENUE IS LOWER AND
SPONSORSHIP IS LOWER . LOOKING INTO TO SEE IF SOME OF THE DIFFERENCE IS TIMING REVENUES
REFLECT RECEIPT OF A $20,000 GRANT IN JANUARY.
TOTAL EXPENSES TO DATE ARE $63,495 9 VS BUDGET OF $ 82,229 (EXCLUDING IN-KIND OF 50,000
WHICH IS NON CASH) . EXCESS OF REVENUES OVER EXPENSES YEAR TO DATE ON A CASH BASIS IS
$22,737.

NOTE: NET INCOME DOES NOT REFLECT INTERNAL TRANSFER OF FUNDS OR DEPRECIATION WHICH IS
A NON-CASH CHARGE.
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German Village Society
Balance Sheet
As of February 28, 2019
Total
ASSETS
Current Assets
Bank Accounts
Bank Accounts - Operations
Operations Chase Checking - 6039

22,876.04

Operations Chase Contingency - 4693

88,524.29
0.00

Operations Huntington Savings
Total Bank Accounts - Operations

$

111,400.33

Board Designated Bank Accounts
0.00

Board Designated Checking - 1362
Council of Historic Neighborhoods

1,538.87

For the Good of the Neighborhood

132,180.38

Frank Fetch Park/Maintenance

50.00

Fund for Historic Preservation

120,725.58
75,436.15

German Village Business Community
Highfield Garden

1,731.09

Huntington Garden/Maintenance

3,939.35
2,255.05

Schiller Bloomin Fund

26,382.64

Schiller Friends of Schiller Fund
Schiller Park Enhancements

4,423.40

Schiller Park/Arboretum Fund

3,883.02

Schiller Park/Bench/Trash Can Fund

3,094.40

Southside Stay

3,802.24
6,413.41

Village Singers
Total Board Designated Checking - 1362

$

385,855.58

Board Designated Funds
0.00

Meeting Haus Maint/Replacement

42,313.63

Meeting Haus Maint/Replacement Gain/Loss

185,758.35

Meeting Haus Maint/Replacement Principal
Total Meeting Haus Maint/Replacement

$

228,071.98
14,046.34

Village Singers Fund - 14126

0.00

Warner Maintenance - 0330

33,624.91

Warner Maintenance - 0330 Gain/Loss

162,038.48

Warner Maintenance - 0330 Principal
Total Warner Maintenance - 0330
Total Board Designated Funds
Total Board Designated Bank Accounts

$

195,663.39

$

437,781.71

$

823,637.29

Permanently Restricted Fund Accounts
0.00

Huntington Garden Endowment

43,681.03

Huntington Garden Endowment Gain/Loss

198,670.51

Huntington Garden Endowment Principal
Total Huntington Garden Endowment
Total Permanently Restricted Fund Accounts

$

242,351.54

$

242,351.54

$

1,177,489.16

100.00

Petty Cash
Total Bank Accounts
Accounts Receivable

0.00

Accounts Receivable-General

0.00

Pledge Receivable Multi-Year (A/R)

-12,045.66

Discount for Present Value
Total Pledge Receivable Multi-Year (A/R)
Total Accounts Receivable

-$

12,045.66

-$

12,045.66

Other Current Assets
720.00

Credit Card Receivables

0.00

Designated Funds GVS Receivable

3,415.30

Inventory

0.00

prepaid Expenses

0.00

Undeposited Funds
Total Other Current Assets
Total Current Assets
Fixed Assets
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$

4,135.30

$

1,169,578.80

German Village Society
Balance Sheet
As of February 28, 2019
Total
Building 588 South Third Street
759,990.66

Cost

-679,416.63

Depreciation

40,000.00

Land
Total Building 588 South Third Street

$

120,574.03

Intangible Assets
Website Development
29,200.00

Cost

-17,520.00

Depreciation
Total Website Development
Total Intangible Assets

$

11,680.00

$

11,680.00
0.00

Leasehold Improvements

-82,271.64

Depreciation

191,948.98

Original Cost
Total Leasehold Improvements

$

109,677.34

Office Equipment/Furniture/Paintings
241,938.23

Cost

-237,886.31

Depreciation
Total Office Equipment/Furniture/Paintings
Total Fixed Assets
TOTAL ASSETS

$

4,051.92

$

245,983.29

$

1,415,562.09

$

0.00

LIABILITIES AND EQUITY
Liabilities
Current Liabilities
Accounts Payable
0.00

Accounts Payable
Total Accounts Payable
Other Current Liabilities
Deferred Revenue

0.01

Deferred Revenue-Property Taxes

0.00

Designated Funds GVBC Payable

0.00

Designated Funds GVS Payable

0.00

Other Current Liabilities

0.00

Prepaid GVBC Membership Dues

0.00

Prepaid GVS Advertising Fees

0.00
0.00

Prepaid GVS Membership Dues
Total Other Current Liabilities
Total Current Liabilities
Total Liabilities

$

0.01

$

0.01

$

0.01

Equity
Designated Earnings
0.00

Non Restricted
Permanently restricted fund

192,823.00

Restricted

764,418.85
9,000.00

Temporarily Restricted
Total Designated Earnings

$

966,241.85
408,427.84

Retained Earnings

40,892.39

Net Income
Total Equity
TOTAL LIABILITIES AND EQUITY
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$

1,415,562.08

$

1,415,562.09

German Village Society
Designated Funds
January - February 2019

For the Good of
the
Neighborhood

Fund for Historic
Preservation

Total German Village
Business
Community

Actual

Actual

Actual

Highfield Gardens

Huntington
Endowment

Actual

Actual

Huntington Garden

Maintenance
Fund

Schiller
Arboretum Fund

Schiller
Bench/Trash
Can Fund

Schiller
Bloomin' Fund

Schiller
Friends of
Schiller Fund

Schiller Park
Enhancements

Actual

Actual

Actual

Actual

Actual

Actual

Actual

Southside Stay

Village
Singers

Warner
Fund

Total
Designated
Programs

Actual

Actual

Actual

Actual

Income
0.00

Admission/Event Income

85.00

85.00

320.68

Advertising Income
3,000.00

Contributions

320.68

0.00

Grants

0.00

In-Kind Donations

0.00

Interest Income

0.00

200.00

200.00

2,000.00

800.00

6,200.00
0.00
0.00

291.92

272.47

234.47

798.86

4,949.28

Membership Dues -GVBC
250.00

Merchandise Income

4,949.28

150.00

40.00

440.00

Miscellaneous Income

0.00

Rental Income

0.00

0.00

1,725.00

1,725.00

Sponsorship

725.00

725.00

Total Income

$

3,000.00

$

250.00 $

7,144.96

$

0.00

$

291.92

$

200.00

$

272.47 $

200.00

$

0.00

$

0.00

$

2,125.00

$

0.00 $

800.00 $

725.00 $

234.47

$ 15,243.82

Gross Profit

$

3,000.00

$

250.00 $

7,144.96

$

0.00

$

291.92

$

200.00

$

272.47 $

200.00

$

0.00

$

0.00

$

2,125.00

$

0.00 $

800.00 $

725.00 $

234.47

$ 15,243.82

Expenses
10,862.45

Advertising
7.55

Bank/Credit Card Fees
Computer Related Costs

1,625.00

Consulting Fees

10,862.45

-200.50

96.31

90.53

77.69

0.00

20.17

0.00

150.00

2,088.19

Equipment Rental

71.58
20.17

125.00

1,900.00

6.75

2,094.94

Food/Beverages

0.00

0.00

Gifts & Awards

0.00

0.00

In-Kind Expense

0.00

0.00

License/Fees/Permits

0.00

Miscellaneous Expense

0.00

0.00
140.10

140.10

446.24

Payroll Taxes

446.24

0.00

Postage
Printing/Signage

1,086.09

1,699.01

Projects from Strategic Plan

1,750.00

0.00

Property & D/O Insurance

0.00

Repairs & Maintenance

0.00

0.00
18.87

44.98

2,848.95
1,750.00
0.00

520.00

520.00

5,833.32

Salaries/Wages
Security

0.00

Supplies

0.00

Total Expenses

$

0.00

Net Operating Income

$

3,000.00 -$

$

$

0.00

$

0.00

$

$

0.00

$

0.00

$
$

5,833.32
0.00
558.00

4,468.64 $

20,728.71

$

0.00

$

96.31

$

140.10

$

$

0.00

$

0.00

$

0.00

$

545.62

$

0.00 $

170.17 $

4,218.64

13,583.75

$

0.00

$

195.61

$

59.90

$

181.94 $

200.00

$

0.00

$

0.00

$

1,579.38

$

0.00 $

629.83 -$

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

-10,689.34

-36,261.06

0.00

$

0.00

-$

$

0.00 -$

12,536.07

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

-$ 10,689.34

-$ 36,261.06

0.00

$

0.00 $

13,035.65

$

0.00

12,536.07

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$

0.00

$ 10,689.34

$ 36,261.06

13,583.75

$

0.00 $

13,231.26

$

12,718.01 $

200.00

$

0.00

$

0.00

$

1,579.38

$

0.00 $

629.83 -$

2.98

$ 10,846.12

$ 24,459.13

-$

90.53

727.98

558.00
$

77.69

$ 27,045.75

2.98 $

156.78

-$ 11,801.93

Other Income
0.00

Transfers out
Total Other Income
Other Expenses
Deferred Gain/Loss
Investments
Total Other Expenses

0.00

0.00

0.00

Net Other Income

$

0.00

$

0.00

Net Income

$

3,000.00 -$

4,218.64

-$

-13,035.65
13,035.65

-12,536.07

$

59.9013$

0.00

$

0.00

German Village Society
2019 GVS Operations Previous Month Comparison
Feb-19
Feb 2019
Actual

Budget

Total

over Budget

% of
Budget

Actual

Budget

over Budget

% of Budget

Income
Admission/Event Income
Advertising Income
Contributions

1,247.09

200.00

-200.00

0.00%

0.00

149,300.00

-149,300.00

8,200.00

-8,200.00

0.00%

1,804.32

53,550.00

-51,745.68

3.37%

1,147.09 1247.09%

11,647.98

19,500.00

-7,852.02

59.73%

100.00

Grants

0.00

0.00%

20,510.00

0.00

20,510.00

2,000.00

-2,000.00

0.00%

0.00

128,000.00

-128,000.00

0.00%

3.37

3.37

0.00

100.00%

7.10

45.00

-37.90

15.78%

8,545.79

11,100.00

-2,554.21

76.99%

36,105.75

115,000.00

-78,894.25

31.40%

381.07

2,250.00

-1,868.93

16.94%

837.14

10,500.00

-9,662.86

7.97%

Merchandise Income

5.00

20.00

-15.00

25.00%

25.00

1,125.00

-1,100.00

2.22%

Miscellaneous Income

1.10

0.00

1.10

314.86

575.00

-260.14

54.76%

In-Kind Donations
Interest Income
Membership Dues - GVS
Membership Dues -GVBC

Rental Income

707.00

500.00

207.00

141.40%

2,394.00

25,000.00

-22,606.00

9.58%

SLATE Income

3,666.66

9,500.00

-5,833.34

38.60%

9,333.32

61,500.00

-52,166.68

15.18%

Sponsorship

5,000.00

-5,000.00

0.00%

3,253.00

75,000.00

-71,747.00

4.34%

Tour Income

0.00

0.00

0.00

4,500.00

-4,500.00

0.00%

Total Income

$

14,557.08

$

38,873.37

-$

24,316.29

37.45%

$

86,232.47

$

643,595.00

-$

557,362.53

13.40%

Gross Profit

$

14,557.08

$

38,873.37

-$

24,316.29

37.45%

$

86,232.47

$

643,595.00

-$

557,362.53

13.40%

Expenses
Accounting Expense
Advertising

1,500.00

1,500.00

0.00

100.00%

3,000.00

18,000.00

-15,000.00

16.67%

785.00

200.00

585.00

392.50%

785.00

3,500.00

-2,715.00

22.43%

0.00

0.00

0.00

7,800.00

-7,800.00

0.00%

-33.46

1,000.00

-1,033.46

-3.35%

308.40

10,000.00

-9,691.60

3.08%

1,801.18

1,300.00

501.18

138.55%

3,074.17

21,400.00

-18,325.83

14.37%

Audit Fees
Bank/Credit Card Fees
Computer Related Costs
Consulting Fees
Dues & Memberships
Equipment Rental
Food/Beverages

5,000.00

-5,000.00

0.00%

0.00

25,000.00

-25,000.00

0.00%

2,380.42

600.00

1,780.42

396.74%

3,431.42

1,600.00

1,831.42

214.46%

881.57

250.00

631.57

352.63%

1,441.57

17,500.00

-16,058.43

8.24%

1,057.30

500.00

557.30

211.46%

1,621.02

10,500.00

-8,878.98

15.44%

Gifts & Awards
In-Kind Expense
License/Fees/Permits

100.00

-100.00

0.00%

125.57

5,750.00

-5,624.43

2.18%

2,000.00

-2,000.00

0.00%

0.00

128,000.00

-128,000.00

0.00%

50.00

-50.00

0.00%

0.00

2,900.00

-2,900.00

0.00%

750.00

-5.20

99.31%

1,489.60

11,750.00

-10,260.40

12.68%
44.30%

Meeting Haus Cleaning

744.80

Meeting Haus Groundskeeping

443.00

50.00

393.00

886.00%

443.00

1,000.00

-557.00

90.40

500.00

-409.60

18.08%

118.69

8,000.00

-7,881.31

1.48%

159.72

145.00

14.72

110.15%

461.69

1,900.00

-1,438.31

24.30%

Miscellaneous Expense
Payroll Processing
Payroll Taxes

1,974.81

1,690.42

284.39

116.82%

4,123.40

20,609.68

-16,486.28

20.01%

Postage

660.00

300.00

360.00

220.00%

879.00

5,000.00

-4,121.00

17.58%

Printing/Signage

584.00

100.00

484.00

584.00%

689.00

15,000.00

-14,311.00

4.59%

2,500.00

-2,500.00

0.00%

0.00

27,000.00

-27,000.00

0.00%

0.00

2,635.00

2,635.00

12,500.00

-9,865.00

21.08%

630.00

3,500.00

-2,870.00

18.00%

4,625.09

12,000.00

-7,374.91

38.54%

15,451.48

18,839.17

-3,387.69

82.02%

31,062.58

245,586.68

-214,524.10

12.65%

Security

0.00

0.00

0.00

3,500.00

-3,500.00

0.00%

Storage

0.00

0.00

0.00

1,020.00

-1,020.00

0.00%

119.47

300.00

-180.53

1,074.40

8,000.00

-6,925.60

13.43%

50.00

-50.00

0.00%

0.00

3,750.00

-3,750.00

0.00%

1,349.83

1,250.00

99.83

107.99%

2,107.03

15,000.00

-12,892.97

14.05%

Projects from Strategic Plan
Property & D/O Insurance

2,635.00

Repairs & Maintenance
Salaries/Wages

Supplies
Transportation/Towing
Utilities

39.82%

Total Expenses

$

33,214.52

$

42,474.59

-$

9,260.07

78.20%

$

63,495.63

Net Operating Income

-$ 18,657.44

-$

3,601.22

-$

15,056.22

518.09%

$

22,736.84 $

$

$

$

0.00

643,566.36

-$

28.64 $

580,070.73

9.87%

22,708.20

79388.41%

-7,895.00

0.00%

7,895.00

0.00%

-33,696.42

15.76%

33,696.42

15.76%

Other Income
Transfers In
Total Other Income

0.00
0.00

0.00
$

0.00

0.00

$

0.00

7,895.00
$

7,895.00

-$

Other Expenses
Depreciation

3,151.79

3,350.00

Total Other Expenses

$

3,151.79

$

3,350.00

-$

Net Other Income

-$

3,151.79

-$

3,350.00 $

Net Income

-$ 21,809.23

-$

6,951.22

-$

-198.21

94.08%

198.21

94.08%

$

6,303.58

$

40,000.00

198.21

94.08%

-$

6,303.58

-$

32,105.00 $

25,801.42

19.63%

14,858.01

313.75%

$

16,433.26

-$

32,076.36 $

48,509.62

-51.23%

14

6,303.58

40,000.00
-$

Notes

Historic Preservation Committee Report
Last meeting was February 21, 2019 where committee members in attendance discussed priorities for
actions and work groups by committee. Committee members expressed concerns in attendance about
lack of GVS involvement in HP efforts and lack of proactive measures in general to express concerns to GV
Commission about new development and infill that does not meet the GV Guidelines or City codes.
The committee members in attendance determined that Advocacy and Development/Infill were the top
priorities for the committee at this time and the committee would work to put together a set of standards
to assist the Commission members in making determinations about the appropriateness of any
development projects or infill within the neighborhood. Specifically discussed was the relevancy of the
“Duncan Standards”.
A group of concerned neighbors did provide written and oral concerns and feedback at the March 5th GV
Commission meeting regarding the Livingston Ave project. That project has repeatedly been in front of
the GV Commission and many residents in GV are concerned about the massing, density, appearance, and
parking issues related to the proposed development. This group of neighbors was not officially a part of
the GVHP Committee and did not speak on behalf of the GVS but did present appropriate concerns to the
GV Commission regarding the GV Guidelines and other issues related to the project.
Chair will work on obtaining names and contact information for all committee members and setting up
appropriate emails and files for official committee communication and work product.
Next GVSHP Committee meeting is Tuesday, 3/26/19 at 6:00 p.m.
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Advocacy Pillar – March Notes of Interest…
Josh Miller

Staying “Connected” …
JM is currently in the second week (of 6) of the spring Insight2050 Academy from MORPC.
The insight2050 Academy brings decision-makers together with Central Ohio’s
leading voices to engage in thoughtful and necessary conversations about the
important issues facing our region. Participants will engage in critical thinking about
planning for transportation and mobility options; learn about micromobility,
complete streets, and the emerging discipline of curbside management; learn how to
prepare for new technologies such as autonomous vehicles and e-scooters; and grow
their personal and professional networks by connecting with fellow mobility
professionals. Topics include:
¬ What population, demographic, and lifestyle changes we can anticipate
¬ How we can use insight2050 data to prepare and shape our communities
¬ Case studies and walking audits of local streets and sidewalks
¬ How Smart Columbus, COTA and the City of Columbus jointly use new
technologies
¬ Building out bike/micromobility infrastructure quickly and as networks
¬ “Curbside management” for scooters, autonomous shuttles, delivery vehicles,
transit, wheelchairs, and flexible “parklets”

Committees
Beyond the monthly reports, no red flags or items of urgency for March.

Advocacy Opportunities for GVS – Discussion point
With additional revenue (exact totals TBD) coming to the region via gas tax and the potential for
increased transit funding, what are some priorities and/or projects that would benefit GVS specifically
and/or as a subset of a greater region?
•
•
•

Mass transit?
Existing infrastructure?
Improvements/enhancements?

Discussion and timing are key as to avoid any interference or overlap with UIRF funding.
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Parks, Public Spaces, and Community Events
Minutes of the February 7, 2019 Meeting

Members Present: Linda Friedman, Carol Mullinax, Frank Wickham, Jim Chakeres, Katharine Moore
(Ann Lilly is in Costa Rica, Connie Swain is in Florida, Mike Cornelis is in BANGLADESH, and Chelsea Craig
is stuck with the auditors).
Committee Chairwoman Carol Mullinax called the meeting to order at 9:05am.
Linda Friedman moved that the Minutes of the December 2018 meeting be accepted into the record;
Frank Wickham seconded the motion and it passed unanimously.

ACTORS’ THEATRE
Ms. Mullinax reported that the auditions for the 2019 Actors’ Theatre season will be held the first
weekend in March. The group is also offering a workshop for those interested in auditioning. The
company will have five productions this season, including one in April with Mad Lab Theatre. Staff
members are exploring ADA enhancements for the Schiller Park stage with Recreation and Parks
Department officials.
GERMAN VILLAGE GARTEN CLUB
Mr. Chakeres said the German Village Garten Club saw record-breaking income from its holiday greens
sale, but had a tough time getting product in. Three Christmas trees were stolen from Third Street
boxes, and a number of other trees had been loosened for an easy grab in the future. He said someone
left a voice mail at the German Village Society and another later described seeing someone carrying a
decorated tree away. Mr. Chakeres asked for GVS support in encouraging all residents to report crime
to the Police – stolen plants, wreaths and other porch items, as well as suspicious activity. The Police
use the data for scheduling and resource allocation.
The January Garten Club meeting was cancelled due to the bitterly cold weather. There will be a bee
program in March, and plans are underway for the May 10 and 11 Garten Market.
ST. MARY CATHOLIC CHURCH and SCHOOL
Frank Wickham had more thrilling news on the St. Mary renovation: the chandeliers are in and the
lighting has been carefully designed by Father Lutz. The first mass in the renovated church will be
celebrated on Palm Sunday. A prayer garden, sponsored by the Plank and William families is in
development. AEP is underwriting a portion of the Berkley Center renovation. Phase III of the project,
an addition to the school, must be approved by newly appointed Bishop Brennan before going forward.
St. Mary School is hosting “A Night at the Races” on February 16 as their annual fundraiser, with a goal
of raising $100,000.
GERMAN VILLAGE SOCIETY
Chelsea Craig was unable to attend the meeting (annual audit underway!).
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FRIENDS OF SCHILLER PARK
Katharine Moore reported that The Friends of Schiller Park are exploring picnic tables. The Friends of
Schiller replaced most, but not all, of the concrete tables almost 20 years ago. Some of the upgraded
tables are in fair condition, and there are still concrete tables to upgrade.
The Merion Village Association’s Crime Prevention Committee is planning to produce a National Night
Out program in Schiller Park in August. Ms. Moore said the Friends of Schiller Park are pleased to
collaborate on the crime prevention effort, as it will be terrific to get police attention on the lack of
patrol coverage within Schiller Park’s 23 acres.
The Urban League’s “Fishing with Dads” will take place in Schiller Park in June. The Recreation and Parks
Department is offering more support for this year’s event, and Friends of Schiller are collaborating to be
sure it is a huge success for the participants, and that organizers leave the park just as it was found.
The Brickline project’s Phase II will come down South Third Street and the group will seek approval for
sign placement in Schiller Park. Ms. Moore is working with project members by providing copy and
photos.
GV 9
Mike Cornelis provided a written report for the GV 9 (and FUN Committee)
GV9 - our 2019 schedule is done and going to be posted on our FB sometime this month. We are
working with Wayne Owens on some possible sponsorship opportunities for our season
schedule printing.
Our next scheduled event is March 28 in Cincinnati where we have been once again honored to
be invited to march in the Cincinnati Reds opening day parade.
HIGHFIELD GARDEN
Ann Lilly was unable to attend (but sent greetings from Costa Rica)
FUN COMMITTEE
FUN Bunch - our annual bowling party is tonight, Thursday Feb 7 at the ACC from 5:30 to 9 pm. The ACC
is providing free valet parking, bowling, shoe rental, appetizers, and pizza buffet. Cash Bar. Food served
starting at 6.
As in the past, this event is open to all German Villagers and Society committees and being coordinated
with the GVS, Prost, and Village Connections to name a few.
HUNTINGTON GARDEN
Linda Friedman reported for the Huntington Garden. Duman Orange will not sponsor the garden this
year, which was disappointing news, but the group is excited to have the “new” Frederica topiary at Dills
Nursery to be planted. Frederica I, the smaller version, will be retired into holiday service. Ms.
Friedman described her surprise in finding SCHILLER PARK listed on the MSN website as the “Most
Romantic Date Spot in Ohio!”
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RECREATION AND PARKS DEPARTMENT
Craig Seeds was unable to attend (conflicting meeting).

Ms. Mullinax asked for any New Business and Ms. Moore explained that a new Recreation and Parks
Department meeting has been scheduled for the first Thursday morning of each week and asked about
rescheduling the PPSCE meeting to avoid a conflict for Craig Seeds. The members were unanimously
spirited in support of finding a date that works for Mr. Seeds. Ms. Moore will check his schedule and
Ms. Mullinax will explore Meeting Haus availability.
With no further business to come before the members, the meeting was adjourned at 10:00am.
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GVBC March Board Report
This is really our slow time of year. Not that we aren’t diligently working behind
the scenes to make sure budgets are made and adjusted as needed. Getting
ready to produce more visitor maps and finding new vendors to do the work.
Jeff Lowe & Greg Gamier – GVBC Co-Chairs
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Long Range Planning Committee
Join the GVS Long Range Planning Committee - The GV Think Tank
The Long Range Planning Committee works to identify avenues in which the German Village Society
might educate, advocate, and influence for the GVS Mission, Vision, and Values for the continued
stewardship, advancement, and evolution of the German Village neighborhood.
Considering, predictions for Central Ohio (from MORPC) include a larger and more diverse population in
Central Ohio by 2050. To remain competitive, the region, including the German Village neighborhood,
needs to plan to meet the needs of current stakeholders and of the growing and changing population.
As we reconvene the Long Range Planning Committee, we will begin by working with the Historic
Preservation Committee to tackle the some HP priorities that require a long range plan and approach to
widen the bandwidth on these issues, which may include: How could alternate transportation methods
course through German Village? How will housing demands witnessed across the city interact with the
historic fabric of German Village and the South Side? Who will be the next Caretakers of a Legacy?
Join us on Thursday, March 21st at 6:00 PM at the Meeting Haus as we re-kick off the Long Range
Planning Committee to share your ideas, meet smart, talented neighbors, and discuss the potentials and
what-ifs related to the future evolution of German Village and the City of Columbus. Questions? Email
Kurt Miller, the Chair of the Long Range Planning Committee: kurt.alan.miller@gmail.com

Page 1 of 1

GVS - Long Range Planning Committee
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Visitors Center
Update for March 2019

STATISTICS for February— Visits – 125, Packages pickups – 312, Packages delivered – 542.
NEW volunteer – I’m happy to announce that Katie Destro has agreed to join our team on Sundays
when we open in April.

The schedules for March and April are posted on the door behind the desk in the Visitor’s Center. I will
be in Florida starting on March 7, but I’ll have my info with me, so don’t hesitate to call my cell phone
(614-295-3733) if you need to make a change.
As always, thank you so very much for your commitment to the VC.
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2019 Haus und Garten-March 2019 Report
The 2019 Haus und Garten Tour is rapidly approaching and Tour Team 2019 has been
hard at work. On February 19 the entire Haus und Garten Committee met to discuss the
logistics of Tour Weekend. Members responsible for such varied tasks as event operations, tour
program, volunteer recruitment and coordination, ticket sales, promotion and transportation
were present. The Committee established workflow, timetables, and deadlines to ensure the
successful execution of this year’s event.
This year’s lineup of twelve homes and gardens has been confirmed and the committee
is beginning to work with homeowners in preparation for the event. The stops for the 60th
German Village Haus und Garten Tour will be announced soon.
24 fabulous PreTour dinners have now been confirmed, fulfilling our goal for dinner
seats, which will offer a variety of wonderful experiences for PreTour attendees. Our hosts are
hard at work putting together dinner themes and menus. At this time we would like to thank our
PreTour hosts for their generosity and for ensuring yet another memorable PreTour evening:
• Molly + Adam Albrecht
• Pam + Paul Albrecht and Christina + Craig Hickey
• Kate Anderson + Beth Hingsbergen
• Jill D'Antignac + Jim Plunkett, Barb + Ed Elberfeld, Carol + Bob Mullinax
• Brent Beatty + Scott Mackey and Tim Bibler
• Beth Buchenroth + Kassie Pantelakis and Barbie + Ken Koch
• Darci Congrove + John Pribble and Patti Orzano
• Sarah Irvin Clark + Kelly Clark
• Terri Dickey
• Linda + Dan Farrell
• Cindy + Bruce Hagen and Sharon + Richard Pettit
• Mary + Jeff Jablonski
• Jessica + Scott Kapusta
• Marie Logothetis + Dan Kline
• Bill Mains + Brian Smith, Chris King + Rob Hunter and Bill Hugus
• Michele McFadden + Maurice Manring
• Susan + Neil Rector
• Lisa Stein + Craig Colvin
• Nancy + Jim Turner
• Ronni + Darrell Van Ligten
• Fr. Kevin Lutz-St. Mary Church
• The Red Stable
• G. Michael’s
• Barcelona
Patron level PreTour tickets will go on sale during the week of March 11th.
PreTour tickets to the general public will go on sale on Friday April 26th.
Respectfully submitted,
Marie Logothetis
2019 Chair, Haus und Garten Host Committee
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German Village Society Committee Report
Committee:

ODC

Meeting date(s): Feb.6

Attendees names:

Next Meeting: March 18

Jeanne Likins
Jim Penikas
Susan Sutherland
Nancy Turner

Highlights/Discussion:
We are continuing our work to identify and to engage folks at all levels and areas
of GVS. Most pressing is the deadline for board seat applications which is April
1.
ODC would be happy to help with Board orientation. Just let us know how we
can be of assistance..

Plans and Assignments:
Board members can help identify individuals whom you believe should be in the
leadership pipeline. Please let any one of us on the committee know who you
have in mind.

Do you have issues or concerns that require consideration by the
Board or staff for possible response or action with timeline
included? (Could include the need for time/support from GVS staff
or volunteers, or the need for financial resources)

Any ideas/concerns about safety:

Any ideas/concerns about sidewalks:
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Outstanding volunteers:

Any other things you would like to share with the board?
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March Board Report
Nancy Kotting
Preservation Committee
(See submitted report from Committee chair Robin Strohm)
Public Policy
I met with Representative Boggs March 6th. We discussed her legislative priorities, the state of
preservation in Columbus and the need for increased integration of preservation related activities. We
also discussed the dire need for adoption of additional (existing) Guidelines to address current
sustainability practices.
Grants
I am currently writing the Village Lights Grant application to the City of Columbus and producing the
comprehensive final report for our Ohio Humanities Grant (Brickline Interpretive Trail).
We have been included as a supporting partner in a grant application to OSU to in cooperation with the
Kirwin Institute. If funded, this study will identify and assess the impact of historic district designation
over time, using German Village as a case study. It is intended to broaden the impact assessment criteria
beyond economic to include social impacts. Such a study, to our knowledge does not exist though two
scholars have done initial assessments of impacts in New York. I am proud of conceiving of this study,
identifying German Village as the ideal case study due to its stature as the oldest district in Ohio, and
identifying Kirwin as the lead research entity to conduct and publish the results. This study will allow us
to utilize the accumulated experience of the district since 1960 by providing data never before analyzed
with regards to historic district designation as public policy. I will provide the BOT with additional details
as they become available.
Columbia Gas
We have received the work routes for 2019. These have been published on our web site. They have
been highlighted several times on social media platforms and have been included in Neighbors for
Neighbors the past three weeks. We have leafletted all 250+ addresses on the first route with a letter
from GVS. We are awaiting an exact start date, weather dependent. Columbia Gas has requested a
community meeting in order to explain the pipeline upgrade project to anyone new or interested. We
will notify as the date becomes available.
Commission Interface
March GVC applications were published on our web site shortly following the business meeting and
emailed 986 recipients Friday prior to the March 5th Commission meeting. I spoke on one application on
behalf of the Society, the rough draft of my speech being shared with Delilah prior. (247-281 E.
Livingston. The application remains non-compliant with current Guidelines)
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Tech support
With the onset of spring, I am fielding 5-6 technical support requests daily either via email or phone.
These are generally looking for Guidelines clarification, contractor references, updates on COA
applications, etc. For every six calls, I generally field one from someone outside of the district, looking
for advice on a historic structure issue.
Signage Program
Historic House Plaques
We currently have nine orders being processed. I will continue to develop this program utilizing the
research assistance of Katie Leskowitz, our former intern. Proof letters will be going out this week.
Brickline
We are finalizing the content and images for the second route: 3rd St. from Livingston to Schiller Park.
Copy has been submitted to MKSK and we are awaiting the proposal to manufacture the next
installation, a total of 15 signs. I have been working to secure the necessary real estate easements for
each of the 15 locations, which is a multi-step process.
We have signed a contract to complete the content for the Mohawk route. Work on site selection for
this route and content production will begin immediately.
We obtained approval for a Certificate of Appropriateness for the next 30-40 Brickline sign installations.
We now have one year to complete this quota.
Interns
Our interns have been assisting us with Columbia Gas communications and are currently loading our
visitor data gleaned from the Guest Book onto our web site in the form of a global map. This will clearly
demonstrate the origins of our visitors from around the world in a highly visual way.
Tours
I have participated in the series of meetings between staff and Michelle Mazeke, re-conceptualizing the
tour program for 2019. I have identified and revised tour content that we plan to target toward
elementary, middle and high school students for the upcoming tour season. Our current content is
presented for adults. We will also be re-ordering our popular coloring books for use in these tours as an
educational tool. I will be pursuing grant funding for this expense.
UIRF
The UIRF update was published in this week’s Neighbor for neighbors. I drafted this notice; it was then
finalized by Delilah and members of the Executive Team.
Events
Caretakers of a Legacy is scheduled for Preservation Month, May. Plaques have been ordered and I am
awaiting the Commissions selections for this year’s awards. Once received, I will conduct research and
assist Commissioners with their award speeches.
I will be producing the research on each home for the House and Garden Tour in the coming weeks.
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Communications
I have written and posted the following four posts on the Advocates Blog since our last BOT meeting:
2/8/2019:
https://germanvillage.com/go-with-the-flow-all-about-gutters-2/
2/19/2019:
https://germanvillage.com/mortar-whats-the-big-deal/
2/27/2019:
https://germanvillage.com/public-participation-in-the-commission-process/
3/7/2019:
https://germanvillage.com/fire-safety-in-historic-homes/
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Jena Wilson, Development & Marketing Coordinator

Membership Development
I’ve been working hard on calling members to renew their memberships! If you know your membership
is about to expire, contact me so we can make sure that you’re up to date and will not miss out on any
important information that we send out. Keep in mind that members get exclusive first notice of any
news that pertains to German Village Society.
I’ve also been working on continuously cleaning up DonorPerfect. I am currently trying to streamline
the process of distinguishing GVS membership from GVBC membership. Additionally, I am working on
learning more information about our forms and how to troubleshoot issues as they come along.
Marketing
As always, send any and all information my way that you feel will be important for neighbors and
members to know so I can put it in N4N. We have had consistent open rates for N4N and BrickBeat,
which are at 50.8% and 28% respectively.
Visitors Center
See Visitors Center report from Bonnie. We greatly appreciate all our volunteers that work in the
Visitors Center—as well as our volunteers in general—and all they do for staff. We have not had a lot of
calls in the past couple of weeks or a lot of visitors, mostly due to the cold.
It will be a nice addition for visitors when we get the Gallery in the Fest Hall up and running again for the
year. Hopefully the weather gets nicer in the next couple of weeks so we can get more visitors through
the door.
Tours
Michelle Mazeke and I have been working hard on adjusting the tour program. We’ve been working on
marketing pieces, as well as re-working the tour page on the website so it can be more accessible to
potential tours. We’ve seen the tours start to show up in our emails and I am excited to continuing our
work to make the tour program successful and educational!
Building Management
Marketing the building out in N4N has helped drum up interest in renting out the Fest Hall and the
Schuerer Room. I am starting to get the calendar booked up for summer and a couple of dates in the
Fall. We also received a generous donation of a baby grand piano this week that is now in the Fest Hall.
This will be a great addition to our rentals going forward.
We’ve updated our list of key holders and codes have finally been cleaned up in our alarm system. Be
sure to look out for information about how to set and disarm the building soon. It is important that the
alarms only get set off when there is a real emergency.
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